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Mis- and Dis-information



“You have often heard it said, I think 

that public opinion wins wars.  And I 

would say with respect to that, in 

adapting it to terms of peace, that only 

an informed public can win the peace.” 

-- President Dwight D. Eisenhower

April 1950



GALLUP SURVEY 

Confidence in Institutions – 2018



BEST MOMENTS FROM SAN FRANCISCO’S FLEET WEEK

U.S. AIR FORCE RESERVISTS DELIVER HUMANITARIAN AID TO HAITI

PACIFIC PARTNERSHIP MISSION PREPARES TO ENHANCE DISASTER 

RESPONSE COOPERATION, STRENGTHEN TIES IN INDO-ASIA-PACIFIC

COAST GUARD, NAVY PREPARE ASSETS FOR NATE

THE U.S. NAVY IS DEVELOPING ARTIFICIAL LIMBS THAT ARE 

INTELLIGENT

NAVY SURGEON GENERAL VISITS GULF COAST

ARMY CORPS OF ENGINEERS EXCEEDING GOALS IN PUERTO 

RICO, SAYS CHIEF ENGINEER

Hurricane MariaUSS Porter (DDG 78) CARAT Exercise
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BENEFITS OF SOCIAL MEDIA

• Post Once, Reach 

Many

• Re-Share with Ease

• Foster Connections

• Decrease Isolation

• Speed Dissemination



SOCIAL MEDIA

Do
• Present a professional presence

• Think twice before posting

• Consider unintended 

consequences of your post

• Consider how others may 

interpret your post

• Remember you represent the 

command

• Recognize the accomplishments 

of command members and their 

families

• Support ombudsman 

communication goals

• Remember OPSEC



SOCIAL MEDIA

Don’t
• Gossip

• Violate command policies

• Discuss politics

• Violate ethics

• Sell, advertise or advocate 

for any product or service

• Violate OPSEC



“ONLINE” BEHAVIOR

• Communication 
Continuum: Messaging in 
one medium affects the 
other

• "Public" vs "Private" 
Persona: Understanding 
your audiences' 
perspective 

• Digital Engagement: 
Rational, Responsible and 
Relevant



CYBER BEHAVIOR

Frequently check your privacy settings
• Default settings can change frequently
• Can be difficult to understand the changes
• Settings vary from platform to platform

Consider who you are friending and following
Be consistent
• Be upfront
• Either accept all or none of your friend request from command family members
• Avoids perception of biases

Be mindful of your “friends”
• Not everyone who wants to be your friend or follower is necessarily who they 

claim to be
• Be mindful of others attempting to use your social presences as a means of 

targeting your Sailors and their families



CYBER BEHAVIOR

• Shared responsibility

• Apply common sense 

about over sharing 

• Don’t discuss 

sensitive information:
 Ship/unit movements in advance

 Personnel rosters

 Training or deployment schedules

 Casualties



WHAT ABOUT IMPERSONATORS?

• It is not uncommon for impersonators to 

create accounts for senior leaders

• The best defense is a good offense
 Claim your piece of social media

 Work with PAO to create an official social media presence and register it 
with service social media directory

 Regularly search the Internet for imposters

 Report imposters through PAO to service level HQs social media teams
 Can report accounts to Facebook, Twitter, etc.
 Request takedowns 



WHAT ABOUT THE MEDIA?

• Journalists may contact you through social 

media

• Offline rules apply online
 Refer queries to command PAO
 Don’t say “no comment”



RESOURCES

ARMY
https://www.army.mil/socialmedia/

USMC
http://www.marines.mil/News/Social-Media/

USAF
http://www.af.mil/AF-Sites/Social-Media-Sites/

USN
http://www.navy.mil/socialmedia

https://www.army.mil/socialmedia/
http://www.marines.mil/News/Social-Media/
http://www.af.mil/AF-Sites/Social-Media-Sites/
http://www.navy.mil/socialmedia


POINT OF CONTACT

DIGITAL MEDIA ENGAGEMENT 
NavySocialMedia@navy.mil

703-614-9154

mailto:NavySocialMedia@navy.mil


https://www.facebook.com/help/1297502253597210/
?helpref=hc_fnav

https://www.facebook.com/help

Click on Privacy and Safety

https://www.facebook.com/help


QUESTIONS?


